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}Regional brand changes confusing  

}Destination RIVERLAND  

}Towns linked by a river  

}Uniting 5 major towns and 10 villages  

}Community ownership = ambassadors  

 

 

 



}KNOW THE FLOW ð BEFORE YOU GO 

}Overcoming òmedia termsó and mozzies 

}Reliable information  

}Easy to find information  



}Combining two markets  

}Wine tourism and nature tourism  

}Rose growing and tourism  

 



}The boardwalk ð immersion, access  

}The birdhide ð getting close to nature  

}The 3 hour walk, a 5 hour stay  

}And another visitor night  



}Bringing the landscape to life -  learning  

}Clever formats ð software apps.  

}Things to do  

}Places to stop and stay  

}Venturing further.  


