
ATEC ï 
Sustaining the 
Tourism Business  



Who is ATEC ? 

The Australian Tourism Export Council was formed in 1972 and is the peak 
industry body representing the tourism export industry.   

 

On behalf of our 1000 members, we work closely with federal and state 
government and other industry bodies such as Tourism Australia.   

 

ATEC membership is a strong endorsement of professionalism, credibility 
and international market knowledge amongst the tourism export industry. 

 

Our national office and nine branches Australia-wide are committed to 
promoting industry growth at a grassroots level in order to maximise our 
membersô success. 

 



Why companies join ? 

Strength / Experience  

 ATEC membership offers  exclusive access to our 1000 strong  member 
database to help develop business opportunities. 

 

Business to Business Partnerships 

 ATECôs unique workshop and familiarisation programs allow the opportunity 
to showcase your product to travel distributors and other suppliers and build 
partnerships at over 80 events annually. 

 

Communication 

 ATECôs provides regular member business updates, a redeveloped and 
interactive website, and media releases on key issues and activities. 

 



Why companies join ? 

Government and political influence  

 ATEC actively lobbies government at all levels and influences policy on 
the industry and membersô behalf (NLTTS, Visas, EMDG, funding). 

 

Industry education and development 

 ATECôs regular state networking and educational events help you 
establish important business to business relationships and discover 
opportunities to grow your business. 

 



Services 
      Events 

      (Symposium, Meeting Place, Trade Missions) 
 

      Industry Development Panels 

 National Indigenous Tourism Task Force  

 Backpacker Youth Tourism Advisory Panel 

 Japan Policy Panel 

 Young ATEC ï National Development Program  

 

      (Educational / professional development, Export Ready  workshops, 
seminars / market updates, PAITC) 
 

     Communications 
member update, member website, media releases 

 

      Member Benefits program for individuals and businesses 

 

 











10 

Movements in the top 10 inbound ï past two decades 
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National issues 

Å Labour & Skills ï visa, regional areas 

Å Infrastructure Development ï hotels, conventions space 

Å AUD $ 

Å Global Competition & Branding 

Å Distribution ï online impact 

Å Quality Product and Experiences 

Å Customer Service 

Å Shift to Services economy from Mining / Manufacturing ï 3 speed 

Å Passenger movement charge 

Å Travel Compensation Review 

 

 



Sustainable Tourism 



Sustainable Tourism CRC until 2010 

      The STCRC ceased operations on 30 June 2010 following 13 years as 

Australian tourismôs scientific and strategic research organisation. All of 

the STCRC reports remain available for free download from the 

Bookshop and a range of tools are available from the Tools and 

Products Section. www.sustainabletourismonline.com 

 

 

 

http://www.sustainabletourismonline.com/


 

         EC3 Global Consulting provides clients with a suite of integrated consulting and advice services, 

products and tools to achieve sustainable destination management in their region, underpinned by 

the triple bottom line process of delivering economic, social and environmental outcomes. 

 

        These specialist products and services are tailored to the needs of individual destinations and 

regions and include the following: 

 

        * An initial "Healthcheck" assessment to determine the key issues facing a destination; 

 

* Benchmarking the performance of a destination against competitors and the "ideal" through the 

 use of local and international case studies; 

 

* Identification of actions that can be taken to address key destination priorities; 

 

* Recommendations on processers, relationships and structures that can be introduced to guide 

 the destination over time; 

 

* Options for accreditation programs for tourism destinations and individual tourism businesses to 

 facilitate sustainable operations;  

 

* Tools, systems and training programs to underpin triple bottom line reporting; 

 

* Training, information and capacity building activities for the destination. 

 



    Great Barrier Reef 

     GBRMPA: Outlook for the Reef 

 

Ecosystem health  

The Great Barrier Reef is at a crossroads and decisions made now 

are likely to determine its long-term future. 

Great Barrier Reef Outlook Report 

The Outlook Report is a stock take of the Great Barrier Reef, its management and its future. 

Climate change 

We're working with a range of partners to build the resilience of the Great Barrier Reef in the face of 

climate change. 

Declining water quality 

Many resources are being provided to improve the quality of water flowing from the land to the 

Great Barrier Reef. 

Loss of coastal habitats 

Understanding the current state and health of coastal habitats, its vulnerability and community 

implications is critical to protect and manage coastal areas and the Great Barrier Reef. 

 

http://www.gbrmpa.gov.au/outlook-for-the-reef/outlook-for-the-reef-name-to-be-changed
http://www.gbrmpa.gov.au/outlook-for-the-reef/great-barrier-reef-outlook-report
http://www.gbrmpa.gov.au/outlook-for-the-reef/climate-change
http://www.gbrmpa.gov.au/outlook-for-the-reef/declining-water-quality
http://www.gbrmpa.gov.au/outlook-for-the-reef/loss-of-coastal-habitats


Qantas award for excellence in 

sustainable tourism  
 

 
This category is open to tourism operators that exemplify a strong 

commitment to sustainable and innovative business practices. The award 

will recognise and showcase successful tourism businesses that set out to 

minimise their environmental impact, conserve natural resources, respect 

local cultures and benefit local communities.   

 

 

 



Greening a business 

 

Case study: 

 

     The City of Melbourne, State and Federal Government and 

organisations are focused on helping businesses become Green.  

     These organisations are committed to creating an environmentally 

sustainable city and are continually striving to find ways to reduce 

energy consumption and associated greenhouse emissions. 

 

 The emphasis is placed on water, energy and waste management. 

     Waste figures show that hotels can save on average 4.8 litres per 

guest per night, or 2,410 tonnes annually ï equivalent to 401 less 

garbage trucks dumping to landfill. 

 



case study continued 
The City of Melbourne encourages all hotels to be water, waste and 

energy efficient. In partnership with Sustainability Victoria, EC3 

(GreenGlobe) and the Smart Water Fund, has developed useful toolkits 

for water, waste and energy efficiency. 

These toolkits have been developed using the experiences of hotels 

evolved in the Savings in the City ï Green Hotels program. The toolkits 

aim to assist hotels to reduce their waste, water and energy consumption. 

The toolkit also outlines consumption patterns in hotels and the impact 

this has on our environment. 



Accor Hotels  

 Earth Guest program 

Launched in 2006 to federate the Groupôs social and environmental 

projects, the "Earth Guest program" enables Accor to achieve its 

sustainable development goals, mobilising its 145,000 employees, millions 

of customers, and thousands of suppliers and partners to protect the planet 

and the well-being of its inhabitants. 



EcoTourism Australia 

The Ecotourism Australia vision : 

"To be leaders in assisting ecotourism and other committed tourism 

operations to become environmentally sustainable, economically 

viable, and socially and culturally responsible". 

 



The Nature and Ecotourism 

Accreditation Program 

The Eco Certification Program is Ecotourism Australia's flagship program. 

Ecotourism and nature tourism accreditation provide industry, protected 

area managers, local communities and travellers with an assurance that an 

accredited product is backed by a commitment to best practice ecological 

sustainability, natural area management and the provision of quality 

ecotourism experiences 



Wolgan Valley Resort & Spa 

Wolgan Valley Resort & Spa is Australiaôs first luxury conservation-based 

resort. 

Located on Australiaôs Great Dividing Range, it is nestled between two 

prominent national parks, the Gardens of Stone National Park and the Wollemi 

National Park. 

The resort is fully integrated into its environment and supports wide-ranging 

conservation practices focusing on endangered species protection. 

Wolgan Valley Resort & Spa is the only Australian resort in recent history to 

receive permission to be built adjacent to a World Heritage Area. It adheres to 

World Heritage 

Committee standards and has exceeded the minimum requirements of 

construction controls imposed by both State and Federal Agencies ï 

positioning Emirates as the only foreign investor carrier with such level of 

commitment to Australia. 




